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“ data is the new oil ”
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digital economy is already the past …



…cognitive economy is already the future !



are we ready ?



cognifies( x )  smart x



“ cognifying x creates 

new value propositions of x ” 
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Where Google gets traffic 
information?
“crowd-sourced, anonymized 
traffic data from people 
using Google maps apps on 
certain smartphones”
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net worth in billion USD 

as of August 2016



vivino.com



“ the perceived values are greater
than concerns about privacy ”



Thailand and cognitive economy
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digital advertising budget survey 2016 by DAAT

Facebook is the fastest growing digital advertisement channel in Thailand



digital advertising budget survey 2016 by DAAT

Facebook is the fastest growing digital advertisement channel in Thailand



KBANK and cognitive economy



How we use Big Data and Analytics

•Marketing & Customer Engagement

•Risk Management & Decisioning

•Corporate Performance and Resource 
Allocation



the revolution of 
mobile banking 

experience
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Issues for Government & Public services

• Government use of public data to enhance public services

• Open government data for innovation & value-adding services

• Invest in common infrastructure to reduce costs of innovators

• National data pool as a strategy to build innovative startups

• ( Lack of) Talents as a key obstacle
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let’s recap on cognitive economy …



“The Three Paradoxes of Big Data”
Niel M.Richard & Jonathan H. King

• Tranparency paradox

• Identity paradox

• Power paradox
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> data is the new oil

> cognitive computing is the value adding technology

> personalized HCI is the delivering technology

> the competition will borderless and disruptive

> values vs digital privacy is the key challenge

> regulators’ and government’s roles are paramount for country’s 
competitiveness and public wellness



what do you think ?


