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Before change

» Average milk/cow/day 15 Kg.
» Total Milking cows 10 Heads
» Tofal production 4,500 Kg./m

17.50 Baht/Kg.
»Sale price 20.50 Baht/Kg.
» A argin 3.00 Baht/Kg.
Net income/month 13,500 Baht
Net income/year 162,000 Bah

(4,628 US$/y)35B/US$



Organic Farm
» Average milk/cow/day 12.0

»Total Milking Cow 10
»Total production 3600
»COoS 12.50

» Organic Milk price 25.00
= XAQrgin 12.00
Net income/month 45,000

Net income/year 540,000
(15,428

Kg.
Heads
Kg./m
Baht/Kg.
Baht/Kg.
Baht/Kg.
Bant

Bahs
US$/y)358/us$
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HAPPY EMPLOYEE
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HAPPY CONSUMER
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